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Important Cautions Regarding 
Forward-Looking Statements 
This presentation contains forward-looking statements and financial projections that involve risks 
and uncertainties. In some cases, you can identify forward-looking statements by the following 
words: άŀƴǘƛŎƛǇŀǘŜΣέ άōŜƭƛŜǾŜΣέ άŎƻƴǘƛƴǳŜΣέ άŎƻǳƭŘΣέ άŜǎǘƛƳŀǘŜΣέ άŜȄǇŜŎǘΣέ άƛƴǘŜƴŘΣέ άƳŀȅΣέ άƻƴƎƻƛƴƎΣέ 
άǇƭŀƴΣέ άǇƻǘŜƴǘƛŀƭΣέ άǇǊŜŘƛŎǘΣέ άǇǊƻƧŜŎǘΣέ άǎƘƻǳƭŘΣέ άǿƛƭƭΣέ άǿƻǳƭŘΣέ or the negative of these terms or 
other comparable terminology, although not all forward-looking statements contain these words.  

 

These forward-looking statements include, among others, statements related to our financial 
projections, expansion plans, revenue plans, and timing and funding expectations.  

 

These statements involve known and unknown risks, uncertainties and other factors that may 
cause our results or our ƛƴŘǳǎǘǊȅΩǎ actual results, levels of activity, performance or achievements to 
be materially different from the information expressed or implied by these forward-looking 
statements or projections. Forward-looking statements and financial projections are only 
predictions and are not guarantees of performance. These statements are based on our 
ƳŀƴŀƎŜƳŜƴǘΩǎ beliefs and assumptions, which in turn are based on currently available 
information.   

 

This presentation is not an offer to sell, nor is it  seeking an offer to buy, the securities in any state 
where the offer or sale is not permitted.  
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Q3 2014 Highlights  
ÁFinancial & Operational Metrics:  

ÅRevenue increased 128% to $856,000 

ÅRecurring revenue increased 154%  

ÅTransactions up 289% 

ÁCustomer Wins: 

ÅTop 5 U.S. bank chose Cachet to 
implement a prepaid debit card 
platform 

ÅA leading U.S. regional bank selected 
Cachet to deploy its merchant RDC 
solution 

ÅA top tier credit union selected 
/ŀŎƘŜǘΩǎ {ŜƭŜŎǘ aƻōƛƭŜ aƻƴŜȅ 

413,641  

653,555  
713,582  

834,217  

1,193,326  

Q3-13 Q4-13 Q1-14 Q2-14 Q3-14

Transactions 

 $304,000  

 $405,000  

 $476,000  

 $609,000  

 $856,000  

Q3-13 Q4-13 Q1-14 Q2-14 Q3-14

Non-Recurring Revenue

Recurring Revenue

Quarterly Revenue 
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Financial Update 

Darin McAreavey 
Executive Vice President &  

Chief Financial Officer 
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Quarterly Revenue Growth 

 $304,000  
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Non-Recurring Revenue
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 $191,000  

 $290,000  

 $345,000  

 $448,000  
 $486,000  

Q3 2013 Q4 2013 Q1 2014 Q2 2014 Q3 2014

Recurring Revenue Growth 
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Quarterly Expenses 

Q3-14 Q3-13 $ Change % Change 

Cost of Revenue $830,000 $617,000 $213,000 35% 

% of Revenue 97% 203% 

Sales & Marketing $778,000 $448,000 $330,000 74% 

% of Revenue 91% 148% 

Research & Dev. $731,000 $232,000 $499,000 215% 

% of Revenue 85% 77% 

General & Admin. $843,000 $955,000 $(112,000) -12% 

% of Revenue 99% 315% 

Operating Expenses $2.4M $1.6M $717,000 44% 
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Sales & Operational Update 

Jeffrey Mack 
President & Chief Executive Officer 
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ÁMobile imaging driving adoption for use of 
RDC & mobile banking products 

ÁSizeable untapped market opportunity with 
small and medium-sized banks & credit unions 

Á230M+ active Smartphone and tablet devices 
in U.S.1 

Á50%+ of Smartphone users have banked via 
their device2 

ÁMobile deposit is the #1 feature sought by 
Smartphone & tablet owners3 

ÁOnly ~40% of banking customers with a 
Smartphone are aware of mobile deposit4 

Industry Overview & Opportunity 

άbƻ ƳƻōƛƭŜ ŦŜŀǘǳǊŜ Ƙŀǎ 
made as big an impact 
as quickly as RDC. With 
virtually every bank in 

the country either 
currently considering it 
or building mobile RDC 
ŦǳƴŎǘƛƻƴŀƭƛǘȅΦέ  

 
Forrester Research (2012) 

1) China Knocks Off U.S., Flurry, Feb. 2013 
2) Consumers and Mobile Financial 

Services, Federal Reserve, Mar. 2014 
3) Q4 2012 Mobile Tracking Study, 

AlixPartners, Mar. 2013 
4) comScore Data & Research, Mar. 2014 
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Product Categories 

RDC Risk Assurance 
Mobile Money 
Management 

Product Offerings 4 2 3 

Primary Customers Banks, Credit Unions Banks, Credit Unions 

Banks, Credit 
Unions, Financial 

Services 
Organizations 

Key Performance 
Indicators 

Mobile Transactions 
Professional 

Services, 
Transactions 

Professional 
Services, 

Transactions, Users 

Total Market Size 
13K+ Banks & Credit 

Unions 
18K+ Banks & Credit 

Unions 
$800B+ 
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Remote Deposit Capture 
Á/ŀŎƘŜǘΩǎ {ŀŀ{-based RDC products allow small and medium-sized banks 

and credit unions the ability to offer the same functionality as larger banks 

Á/ŀŎƘŜǘΩǎ ǇƭŀǘŦƻǊƳ ŜƭƛƳƛƴŀǘŜǎ ǘƘŜ ǳǇŦǊƻƴǘ ŎŀǇƛǘŀƭ ŜȄǇŜƴŘƛǘǳǊŜǎ όƘŀǊŘǿŀǊŜΣ 
software licensing, training, customer support) 
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ÁInnovative mobile banking applications 
for the mobile prepaid market 

ÁProviding a mobile first transactional & 
communication platform: 

ÅModern, intuitive User Interface 

ÅTransactional value added services 

ÅAnalytics and marketing capabilities 

ÅIntegrated Customer Service 
support 

ÁBest-in-class partners to offer 
unmatched services to cardholder 

ÁBrandable and customizable with a la 
carte services 

 

Mobile Money Management 
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Mobile Money Management 
Customer Wins  

Top Tier Credit 
Union 

Mid-six figures order for Select Mobile Money. Establishes 
a broader platform for rolling out additional Cachet 
products. 

Top 5 U.S Bank 
Partnered to implement a prepaid mobile platform for 
ƻƴŜ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ǎǳǇŜǊƳŀǊƪŜǘ ŎƘŀƛƴǎΦ 
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Manage & Communicate 

ÁTraditional prepaid cards have an 
average use life of ~4 months 

ÁCachet can prolong the use life by 
increasing communication between 
the program manager and end user  

Á/ŀŎƘŜǘΩǎ ƛƴƴƻǾŀǘƛǾŜ ǇǊŜǇŀƛŘ ƳƻōƛƭŜ 
applications drive user engagement: 

ÅCheck-to-card loading 

ÅCustom marketing campaigns 

ÅDetailed user analytics 

ÅCash back & other rewards 
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28,388  
98,473  

212,136  

320,859  

413,641  

653,555  
713,582  

834,217  

1,193,326  

Q3-12 Q4-12 Q1-13 Q2-13 Q3-13 Q4-13 Q1-14 Q2-14 Q3-14

Transaction Growth 
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100  

128  

156  

185  

210  
231  

257  

286  

318  

Q3-12 Q4-12 Q1-13 Q2-13 Q3-13 Q4-13 Q1-14 Q2-14 Q3-14

Products Sold 
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Strategic Partnerships 

Expanded our partnership with Ingo Money to deliver 
instant consumer mobile deposit and account funding 
services on our prepaid mobile banking platforms. 

Partnered with Contact Solutions to offer on demand 
customer cares functionality via My:Time to our Select 
Mobile Money clients. 
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$13.5M 

$17.3M 

$21.1M 

$25.0M 

$28.4M 

$31.2M 

$34.8M 

$40.5M 

$50.9M 

Q3-12 Q4-12 Q1-13 Q2-13 Q3-13 Q4-13 Q1-14 Q2-14 Q3-14

Estimated Cumulative Contract Value 

Note: Cumulative contract value represents the estimated aggregate total revenue potential of product and service contracts signed over the trailing 24-month period. 
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Expanding Customer Base & Pipeline 

Note: Current customers include firms that have signed contracts, but still may be in the development stage. 

RDC Risk Assurance 
Mobile Money 
Management 

Current 
Customers 

Customer 
Pipeline 

http://www.firstviewfinancial.net/

